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Abstract

Social change is an inevitable phenomenon in people's lives, and communication has a very important
role in driving this transformation. In this context, communication is not just an exchange of information,
but also a process that can influence the way of view, values, and norms that exist in society. This
research aims to explore the role of communication in social change, focusing on how communication
can be a tool to facilitate the transformation of society at various levels. Through the Systematic
Literature Review (SLR) approach, this study collects and analyzes various literature that discusses the
relationship between communication and social change. The results of this study show that effective
communication can contribute to positive changes in society, including increasing social awareness,
promoting community participation, and encouraging collaboration between various stakeholders. The
study also identifies several challenges faced in the communication process that can hinder desired
social change. By understanding the dynamics of communication in the context of social change, this
study hopes to provide recommendations for policymakers, social activists, and communication
practitioners to design more effective communication strategies in driving social transformation. At the
end of this study, it is hoped that a deeper understanding of the importance of communication in creating
sustainable social change will be realized.
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1. Introduction

Social change is an integral part of the development of society that includes changes
in existing structures, behavior patterns, and values. This process of change can be triggered
by various factors, including technological advances, globalization, and changes in the social
environment (Ammar, MA 2023). In this context, communication functions as a bridge
connecting individuals, groups, and institutions in conveying new ideas and driving collective
action. Without effective communication, efforts to achieve social change can be unfocused
and inefficient. Social change is a process that involves transformation in the structure,
behavior patterns, and values in society. This process can be triggered by various factors,
such as technological advances, globalization, and changes in the social environment. Each
of these factors has a different impact on society, such as changes in lifestyle, mindset, or how
individuals interact.(Bubun, B., et al. 2024).

In this context, communication plays an important role as a means of conveying new
ideas and mobilizing collective action. Without effective communication, efforts to achieve
social change can be unfocused and inefficient. Communication serves as a bridge connecting
individuals, groups, and institutions, allowing them to share information and motivate collective
action. (Nana Triapnita, N., & Marto, S. 2021). Therefore, good and targeted communication
is essential for the process of social change to run smoothly and achieve the desired goals. In
today's digital era, social media and other communication platforms play an increasingly
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important role in facilitating social change. For example, social movements such as #MeToo
and Black Lives Matter show how communication through social media can raise awareness
of social issues and encourage collective action.(Mubarok, FS 2022). In this case,
communication not only functions as a means of conveying information, but also as a means
of mobilizing and participating the community. This emphasizes how important the role of
communication is in shaping public opinion and influencing social policy.(Kuncoro, HR, et al.
2023).The #MeToo movement, which began to grow on Twitter, allowed victims of sexual
harassment to share their experiences and create solidarity among fellow victims, while
challenging existing norms regarding power and gender (Dewi, FR 2019).

Meanwhile, the Black Lives Matter movement, which began after the death of Trayvon
Martin, has grown through social media platforms to protest violence against black people and
injustice in the law enforcement system in the United States. Both movements demonstrate
how social media can give voice to often marginalized groups, and accelerate social
conversation and action (Insanaputra, AA 2022). Communication through social media, in this
case, not only functions as a tool to convey information, but also acts as a means for
community mobilization and participation. For example, the hashtag (#) used in both
movements not only spreads information, but also invites people to take part in the action,
either directly or by sharing important messages. (Hidayati, FR 2021).

Social media has become a major channel for people to unite ideas and power, driving
broader social change. Furthermore, social media allows people to engage in social action in
a variety of ways. Movement participants do not have to be directly involved in the field to make
a change. They can participate by sharing information, supporting campaigns, or educating
others about the issues raised. This means that social media expands the geographical and
physical boundaries of social mobilization, allowing people who are not in a particular location
to participate in the movement or support it remotely (Mahyuddin, MA 2019).

Overall, social media is more than just a communication platform. It has become a
powerful tool for raising awareness, mobilizing social action, and driving broader social
change. Communication through social media allows individuals to participate in social change
more easily and broadly, combining the voices and ideas of many people to create a greater
impact (Putri, IR, & Pratiwi, E. 2022). In addition, the role of communication in social media is
also very important in shaping public opinion. With fast and widespread information, social
media can influence how society views a social issue. This influence can be very large in
driving policy changes, be it in the form of regulations, laws, or even changes in social attitudes.
Through social media, new ideas can be accepted and passed on more quickly, and create
pressure on those in power to respond to the changes desired by society (Arianto, B. 2020).

Overall, social media has changed the way we communicate and interact in social
contexts. Communication in this digital era not only conveys information, but also accelerates
social mobilization and influences social policies, making communication a very important tool
in accelerating and shaping social change in society. However, although communication has
great potential in driving social change, there are various challenges that must be faced.
(Fitriani, D., et al. 2023). One of them is the digital divide, where not all groups in society have
the same access to information and communication technology. This gap can result in the
marginalization of certain voices in the process of social change. Therefore, it is important to
consider inclusivity in communication strategies designed to drive social change.

Furthermore, the importance of communication in the context of social change is also
related to how people understand and interpret the information conveyed. The communication
process does not only involve sending messages, but also how the messages are received,
understood, and internalized by the community. Good communication skills, including the
ability to listen and respond, are very important in ensuring that social change messages can
be received and implemented effectively (Mukarom, Z. 2020).

The importance of communication in the context of social change lies not only in
sending messages, but also in how the message is received, understood, and internalized by
the community. An effective communication process involves more than just conveying
information; it requires two-way interaction in which the message delivered must be well
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understood by the recipient of the message according to their values, experiences, and
backgrounds (Adian, B. 2023). People have different ways of interpreting information, so
messages about social change must be adjusted to be relevant to diverse audiences. Once
the message is received and understood, the next stage is how people internalize the message
in their daily lives. This internalization is very important for the desired social change to be
realized, because people will only act if they feel connected and understand the relevance of
the change. (Asep Deni, MM, et al 2024).

Therefore, good communication skills—including the ability to listen and respond—are
essential. Good listening allows the sender to understand the audience's perspective, while
empathetic and constructive responses can create constructive dialogue. Thus, effective
communication will ensure that social change messages are well received and implemented
in real life, thereby encouraging broader change and having a positive impact on society (Olifia,
S., 2024). On the other hand, the desired social change also requires active participation from
various stakeholders. In this context, communication serves as a tool to build dialogue and
collaboration between government, civil society, and the private sector. This collaboration is
important to create solutions that are sustainable and in accordance with community needs.
Through inclusive communication, various perspectives can be accommodated, thus enriching
the process of social change (Deni, A. 2023).

From previous research, it is explained that communication in its various forms not only
functions as a tool for disseminating information, but also as a means to drive broader social
change, shape public opinion, and influence policies and social structures in society. In
addition, a communication approach based on local values can also increase effectiveness in
driving social change (Hariyanto, B., et al. 2024). In many cases, changes imposed from
outside can face resistance from the community. Therefore, it is important to design a
communication strategy that is sensitive to the cultural and social context of the community.
Thus, the proposed changes can be well received and sustainable.

Finally, this study aims to dig deeper into the role of communication in driving social
change. Through the SLR approach, it is hoped that various findings can be found that can
enrich the understanding of how communication can be used effectively to create a better
societal transformation.

2. Method

This study uses the Systematic Literature Review (SLR) method to collect and analyze
literature related to the role of communication in social change. The SLR process begins by
formulating a specific research question, namely how communication can drive social change
and what challenges are faced in the process. Next, the researcher conducts a literature
search in various academic databases and communication journals to identify relevant studies.
After collecting the existing literature, the researcher conducts a critical analysis of each source
to identify the main themes that emerge. This analysis includes an examination of the
methodology used in each study, as well as its relevance to the research question. In this way,
the researcher can assess the quality and contribution of each literature to the understanding
of the relationship between communication and social change. The SLR process also involves
categorizing the results of the analysis into larger themes, such as mass communication,
interpersonal communication, and the role of social media in social change. By grouping the
literature based on these themes, the study can provide a more holistic picture of how
communication contributes to social change in various contexts.

Finally, the results of this study are expected to provide useful recommendations for
policy makers, activists, and communication practitioners to design more effective strategies
in encouraging social change. By understanding the dynamics of communication in a broader
social context, it is hoped that new ways can be found to encourage societal transformation.

3. Results and Discussion

The results of the study show that communication plays a key role in facilitating social
change at various levels. In many cases, effective communication can raise awareness about
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crucial social issues, such as injustice and discrimination. For example, a well-structured
communication campaign can educate people about their rights and encourage active
participation in change efforts. This shows that accurate and easily accessible information can
motivate individuals to engage in collective action.

Furthermore, the study found that social media serves as an effective platform for
encouraging dialogue and collaboration between individuals and groups. Through social
media, different voices can be heard, which in turn can create social pressure for change. A
real-world example is how viral social campaigns can influence public opinion and government
policy. However, the challenge that arises is how to ensure that all groups in society, especially
marginalized ones, have access to participate in these discussions. Social media has proven
to be an effective platform for encouraging dialogue and collaboration between individuals and
groups. Through social media, different voices can be heard widely, creating a space for the
exchange of ideas, information, and perspectives. This allows for digital activism that can
influence social change, such as viral campaigns that often encourage policy changes or
influence public opinion. For example, movements such as #MeToo and #BlackLivesMatter
show how social media can create significant social pressure for change, even to the point of
influencing government policy. However, the main challenge that arises is ensuring that all
groups in society, especially marginalized ones, have equal access to participate in these
discussions. Inequality in access to technology and digital literacy can limit the participation of
these groups, leaving those who may need change most unheard. It is therefore important to
ensure inclusivity in the use of social media, so that the resulting social change truly represents
all levels of society.

In addition, the analysis shows that inclusive and participatory communication is
essential for the success of social change. Communication processes that involve various
stakeholders, including civil society and government, can create a sense of ownership of the
proposed change. Thus, the active involvement of all parties in the communication process
can increase the legitimacy and effectiveness of social change efforts. Inclusive and
participatory communication plays a very important role in the success of social change.
Communication processes that involve various stakeholders, both civil society and
government, can create a sense of ownership of the proposed change. When all parties are
involved in discussions and decision-making, they feel valued and have responsibility for the
change. This not only increases support for the change, but also strengthens the legitimacy of
the effort, because each group feels heard and cared for. In addition, the active involvement
of various parties in the communication process also increases the effectiveness of the
change, because the proposed solutions are more in line with the needs and expectations of
the community. Thus, inclusive and participatory communication can be a key factor in creating
more acceptable, successful, and sustainable social change.

On the other hand, this study also found that the digital divide can be a significant
barrier in the communication process. Not all individuals or groups have equal access to
communication technology, which can result in the marginalization of important voices in social
discussions. Therefore, the communication strategy designed must consider the accessibility
factor so that everyone can be involved and contribute to the change process. Not all
individuals or groups have the same opportunity to use modern communication tools such as
the internet, smartphones, or other digital devices. This can lead to the marginalization of
important voices in social discussions and change processes. For example, groups of people
living in remote areas, who have limited access to a stable internet network, or those who
cannot afford sophisticated technological devices, are often unable to actively participate in
discussions or campaigns that take place on digital platforms. In addition, digital literacy is also
a barrier. Not everyone has the skills needed to use technology effectively. Older people, those
with less education, or those who are not familiar with sophisticated technology may find it
difficult to engage in online conversations or understand information disseminated through
social media. This can reduce their representation in important social communication
processes.
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Therefore, communication strategies designed for social change must consider
accessibility as a primary factor. This includes providing diverse and easily accessible
communication channels for all levels of society. For example, in addition to digital platforms,
radio, television, or print media can be used to reach those who do not have internet access
or sophisticated technological devices. In this way, everyone, regardless of economic status,
education, or location, can be involved and contribute to the ongoing process of social change.

Ensuring accessibility in communication strategies not only broadens participation, but
also helps reduce social inequality and increase the legitimacy and effectiveness of change
efforts. This is important so that proposed changes truly reflect the interests and needs of all
parties, not just the more affluent or technologically connected. The results of the study indicate
that a communication approach based on local values can increase the effectiveness of driving
social change. Accommodating local culture and context in communication messages can
make them more relevant and easily accepted by the community. In this case, it is important
to involve local figures in the communication process so that the messages delivered can
resonate with the audience. The study also identified challenges in maintaining consistency of
communication messages across platforms. With the many communication channels available
today, messages delivered can lose focus and consistency. Therefore, it is important for
change agents to have a clear and planned communication strategy so that messages can be
well received at all levels of society.

¢ Definition and Concept of Social Change

Social change refers to transformations that occur in the structures, norms, values, and
patterns of behavior within a society. These changes can be gradual or revolutionary, and are
influenced by factors such as economic, political, technological, and cultural factors. For
example, changes in social structure can be seen in shifts in social hierarchies and roles within
a society, as during the industrial revolution, which created a new working class. Social norms
can also change, as in shifts in views on the role of women or the rights of minorities, reflecting
changes in how a society views equality and justice. Similarly, social values can shift over time,
as in increased awareness of environmental and sustainability issues. Societal patterns of
behavior also change, for example in the way people communicate, work, and interact, which
are increasingly influenced by technological developments. The process of social change can
be triggered by a variety of factors, including economic changes, political policies,
technological innovations, or cultural movements that change the way a society thinks and
acts. As a result, social change can affect almost every aspect of a society's life, having far-
reaching impacts on existing ways of life, social interactions, and value systems.(Rahayu, ELB,
& Syam, N. 2021).

Social change can be either gradual (evolutionary) or revolutionary, and
communication plays a critical role in both forms of change. Incremental social change occurs
slowly and involves small adjustments in existing social structures, norms, or values. It is more
stable and occurs over a long period of time, such as changes in attitudes toward gender
equality or workers’ rights. Effective communication, such as through educational campaigns
or mass media, can accelerate gradual social change by spreading information and raising
public awareness. However, barriers to communication, such as unequal access to
information, can slow this process. Revolutionary social change, meanwhile, occurs quickly
and drastically, often upending existing social, political, or economic orders. Communication,
especially through social media, plays a critical role in mass mobilization and the spread of
new ideologies that underpin the change. For example, protest movements fueled by deep
dissatisfaction with the existing system can grow rapidly thanks to efficient and rapid
communication. However, poor communication or manipulation of information can hinder
revolutionary change by exacerbating social polarization or prolonging instability. Therefore,
communication, both in gradual and revolutionary social change, can be a factor that
accelerates or even inhibits the process of change (Kuncoro, HR, et al. 2023).

e The Role of Communication in the Process of Social Change
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Communication as a tool for outreach and education plays a very important role in
conveying information that educates the public about social issues, human rights, justice, and
necessary changes. In this context, communication is not only a process of exchanging
information, but also a means to create awareness, increase knowledge, and change attitudes
and behaviors of the public regarding pressing social issues. Outreach and education through
communication enable the public to better understand their rights, be they civil, political,
economic, or social rights. For example, an outreach campaign on women's rights or minority
rights can help the public understand the importance of equality and empowerment. On the
other hand, education through communication also serves to build awareness about often
overlooked social issues, such as poverty, discrimination, or environmental problems, and
encourage changes in attitudes and behavior that are more inclusive and equitable.(Safitri, D.
2024).

Through various communication channels, such as mass media, television, radio,
social media, and other digital platforms, important messages can be conveyed to a wider
audience. For example, social media campaigns that educate the public about climate change
or the importance of children's rights can reach various levels of society, even those who
previously did not have adequate access to information. In addition, effective communication
in the form of outreach can also be carried out through seminars, workshops, or public
education programs that introduce the concepts of social justice, equality, and human rights
protection (Maharani, R., et al. 2023).

Educational communication is also important in creating a more critical and analytical
society. By providing clear and fact-based information, communication can reduce
misunderstandings or misconceptions that often become barriers in the struggle for social
justice (Agustin, D. 2024). Thus, communication is not only a tool for conveying information,
but also a means to empower individuals and groups to actively participate in the larger
process of social change. Communication has a very important role in raising social awareness
of social, political, or environmental issues, which in turn can motivate individuals or groups to
act. Through various communication channels, both mass media and social media, information
about pressing social problems can be disseminated to the wider community. For example, a
campaign about climate change that is broadcast through a documentary or disseminated
through social media can raise public awareness of the increasingly serious environmental
impacts (Muhsinah, M. 2024). With increasing understanding of these issues, the public
becomes more aware of the importance of action to address these problems. In addition,
communication also serves to build understanding of other social issues, such as human rights
or gender equality, which encourage individuals or groups to play an active role in change.
Social media, in particular, plays a major role in spreading inspiring messages, as seen in
global movements such as #BlackLivesMatter or #MeToo0, which have succeeded in raising
awareness of social injustice and encouraging collective action. Thus, communication not only
conveys information, but also becomes a tool to motivate society to act for better change
(Muhsinah, M. 2024).

¢ Inclusive and Participatory Communication in Social Change

Inclusive and participatory communication is essential to ensure that the process of
social change is fair, equitable and sustainable. In this context, communication not only
functions as a tool for disseminating information, but also as a means to involve various groups
in discussions and decision-making.(Nurhamdani, AK, et al. 2024). The involvement of all
groups in society, both dominant and marginalized, in the process of change is essential to
avoid injustice and worsening social inequality. Marginalized groups, such as indigenous
peoples, women, ethnic minorities, or people with disabilities, are often not represented in
decision-making that affects their lives. Without involving them, proposed solutions may not
address the real challenges they face, making the changes less effective. Inclusive and
participatory communication can also increase the legitimacy of change efforts, as all parties
feel involved and have a voice in the process. This builds a sense of ownership of change,
making policies or actions taken more easily accepted by the community. In addition, inclusive
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communication serves to reduce social inequality and discrimination by providing space for
marginalized groups to voice their experiences and views. In the digital era, communication
technologies, such as social media, play an important role in expanding the space for
participation for groups that previously did not have channels to express their opinions. Social
movements such as #MeToo or #BlackLivesMatter are examples of how technology can be
used to give voice to the marginalized and drive broader social change. Inclusive and
participatory communication thus not only accelerates the process of change, but also makes
it more equitable and comprehensive, by involving all groups in society. How communication
involving civil society, government and the private sector can create a sense of ownership of
the proposed changes and strengthen active participation in the implementation of the changes
(Sentanu, IGEPS, 2024).

e Technology and Social Media as Drivers of Change
Social media and modern communication technologies play a very important role in
accelerating social change. Platforms such as Twitter, Instagram, and Facebook have become
powerful tools in organizing social campaigns, speaking out about injustices, and influencing
public policy. With its ability to spread information quickly and widely, social media allows
individuals and groups to coordinate actions, rally support, and raise public awareness about
important issues (Gulo, A. 2023).

For example, the #BlackLivesMatter movement has drawn global attention to racial
injustice and police violence against black people, thanks to its message being spread through
Twitter. In addition, social media has given marginalized voices a platform, such as the
#MeToo movement, allowing victims of sexual violence to share their stories and advocate for
changes in culture and policy around sexual violence. Social media also has the power to
influence public policy by mobilizing mass support, which in turn can pressure governments or
other institutions to act. For example, the Fridays for Future movement, started by Greta
Thunberg, used social media to call for action on climate change, successfully pushing for
change on the global policy agenda. With its ability to disseminate information in real time,
social media has also become an effective tool in emergency situations, such as protests or
natural disasters, providing the information needed to organize action and support those
engaged in social struggles. Overall, social media and modern communication technologies
have transformed the way people interact, organize, and advocate for social change, making
them highly effective tools in creating a more just and socially conscious world (Salahuddin,
SP 2024).

e Barriers in the Communication Process for Social Change

Accessibility to technology is a major challenge in ensuring that all groups in society,
especially the marginalized, can participate in social change. For the poor, access to
technology is often limited by economic factors. Many cannot afford digital devices such as
smartphones or computers, or do not even have stable and affordable internet access (Lubis,
AF 2022). Without technology, they are cut off from many sources of information that could
raise their awareness of important social and political issues, and reduce their ability to engage
in discussions that could influence social change. The same is true for those living in remote
areas, where limited internet infrastructure and mobile networks make it very difficult to access
online information. This creates a large information gap, limiting their participation in public
debates or social campaigns that could change their lives. Additionally, individuals with
physical or mental disabilities often face greater barriers to accessing technology. While there
are devices and applications designed to assist people with disabilities, not all technologies
are easily accessible to those with vision, hearing, or mobility impairments, leaving them
isolated from many opportunities to participate in social and political conversations. These
factors create inequalities that exacerbate social inequality, as marginalized groups are
increasingly left out of broader processes of social change. It is therefore important to ensure
that technology is designed in an inclusive and accessible way to prevent a widening gap
between those connected to information and those not (Mahmud, A. 2024).
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Digital literacy is a major challenge for some people who do not understand how to
use information technology or the internet, which in turn can reduce their participation in the
process of social change. Although technology offers great potential to accelerate change,
many individuals, especially among the poor or those who are less educated, have difficulty
accessing or using digital devices such as smartphones and computers (Nurlaila, N., et al.
2024).

Without adequate understanding of how to access online information, they become
isolated from public debates, social campaigns or change initiatives taking place online. This
greatly reduces their ability to participate in discussions on social, political or economic issues
that affect their lives. Social change campaigns today are often conducted through social
media and online platforms, which allow for the rapid and widespread dissemination of
information. However, those who are less tech-savvy or lack adequate digital skills find it
difficult to contribute to these movements, even though they may be deeply affected by the
issues raised. Furthermore, a lack of digital literacy exacerbates social inequalities, as those
who are not connected to technology tend to come from poorer and marginalized groups, who
are left further behind in social and economic aspects. It is therefore important to improve
digital literacy education at all levels of society, through formal and informal training or
education, so that more people can access information, participate in social movements and
engage in more inclusive and equitable change processes. Disinformation and Media
Manipulation: How misinformation or manipulative information can hinder the process of social
change by creating confusion, dividing society, or exacerbating social polarization (Ibrahim, IS,
et al. 2014).

e Communication Strategies to Drive Community Transformation

An effective social campaign requires careful planning and a proper communication
strategy so that the message can reach the right audience and drive the desired social change.
One of the key elements in designing an effective campaign is choosing the right
communication channel. The channel chosen must be appropriate for the audience you want
to reach—for example, social media such as Instagram or TikTok are more effective in
reaching younger audiences, while traditional media such as radio and television may be more
appropriate for older audiences or those living in remote areas. In addition, a clear and
attractive message is essential (Mulyadi, A., et al. 2022)

Campaign messages must be structured in a simple, easy-to-understand, and
emotionally engaging manner in order to motivate action. Messages that are relevant to the
experiences or problems faced by the audience will be more easily accepted and remembered.
Determining the right audience is also crucial; a successful campaign not only reaches many
people, but also those who have influence over the desired social change. Audience
segmentation allows for more specific and relevant messages to be delivered. Another equally
important element is the use of social influence through famous figures or influencers who can
strengthen the credibility of the message and expand the reach of the campaign. Active
participation from the audience must also be encouraged, either through sharing content on
social media or participating in real actions, to create a sense of ownership and increase the
long-term impact of the campaign. Finally, monitoring and evaluation are needed to assess the
effectiveness of the campaign, see if the message is well received, and adjust the strategy if
necessary. By paying attention to these elements, social campaigns can be more effective in
driving significant social change (Riskha, D. 2024).

Dialogue and collaboration between stakeholders play a critical role in achieving
sustainable social change. Involving multiple stakeholders—including government, civil
society, minority groups, and the private sector—in the social change process allows for more
equitable and inclusive solutions. Each group has different perspectives and needs. For
example, government often focuses on policy and regulation, civil society emphasizes human
rights and social justice, the private sector plays a role in economic and innovation aspects,
while minority groups bring specific issues related to the injustices they experience (Fazhrul,
MD 2023).
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With constructive dialogue between all parties, they can listen to each other and
understand each other's perspectives, which then results in more comprehensive and holistic
solutions. In addition, collaboration between stakeholders is also very important to create
sustainable social change. Changes imposed by one party without support from others tend
not to last long. When the government, private sector, and civil society work together, they can
create more innovative solutions based on real needs on the ground, which increases the long-
term success of the change. Inclusive dialogue also increases legitimacy and participation in
the social change process. When all groups, especially marginalized groups, feel involved in
decision-making, they will feel more valued and have a sense of ownership of the changes
that occur. This encourages them to be more active in supporting and implementing the
changes, and creates a sense of justice in the social process (Swastiwi, AW 2024).

A multi-channel approach in communication strategy is essential to reach a wider
audience and ensure that social messages are received by various groups of people. By
utilizing a combination of traditional and digital media, campaigns can reach a diverse
audience, both those who are more comfortable with modern technology and those who rely
more on conventional media. Traditional media such as television, radio, and newspapers still
have a wide reach, especially among older groups or those living in remote areas, where
internet access is limited (Erwin, E., et al. 2023). On the other hand, digital media, including
social media and mobile apps, offer a fast and interactive way to spread messages, allowing
younger or tech-savvy audiences to actively participate in campaigns. With a multi-channel
approach, campaigns can ensure greater accessibility to different segments of society, without
neglecting groups that are less exposed to digital technology. This approach also increases
campaign effectiveness by allowing the same message to be spread across multiple channels,
which amplifies impact and increases message repetition. In addition, using multiple
communication channels provides an opportunity to measure campaign impact more
accurately, both through interaction data on digital media and wider reach on traditional media.
Overall, a multi-channel approach allows social campaigns to expand reach, increase
engagement, and ensure that social change messages are received by a more inclusive and
diverse audience (Muzayyin, MMW 2023).

Finally, this study underlines the importance of evaluating the effectiveness of
communication strategies implemented in promoting social change. Through continuous
evaluation, communication practitioners can adjust their approaches according to the
responses and needs of the community. In this way, the communication process can be
continuously improved to achieve the desired social change goals.

4. Conclusion

Based on the research results, it can be concluded that communication has a very
important role in driving social change. Through effective and inclusive communication, various
social issues can be raised and discussed openly, thus encouraging community participation
in change efforts. However, challenges such as the digital divide and the need for message
consistency must also be considered so that communication can function optimally. In the
future, it is important for change agents to design communication strategies that are responsive
to the local context and involve all stakeholders. Thus, it is hoped that communication can be
an effective tool in creating sustainable societal transformation.
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